
Meiden Group 
Value Creation Process
The Meiden Group will reform its value creation processes to realize its ideal society and 2030 ideal state of being/vision, 

with the aim of achieving a sustainable society and sustainable growth of the Meiden Group.

Focus Areas and Value 
Creation Model &

Six Medium-to Long-Term 
Material Issues

2030 Vision

Corporate Philosophy DNAIlluminating a more affluent tomorrow Integrity, responsibility and innovation

Building human 
resources and 

corporate culture that 
take on the challenges 

of the future

Harmony between 
people and 

digital technology

Sincere and 
responsible business 

operations

Providing value by 
solving customer and 

social issues

Create “customer peace of mind and happiness” and 
“irreplaceable days that lie ahead” with the quality of people and technology, 

aiming to realize the future we want

Providing value with 
core competencies in 

product technology and 
production technology

Renewable 
energy

Green 
mobility

Sustainable 
infrastructure

Smart 
industry

Upgrading value 
provision

Realization of a 
carbon-neutral society

•Environmental awareness
•Resilience

Realization of a safe, 
secure, and 

convenient society

•Security/Safety
•Labor saving
•High efficiency

People

Technology

A resilient society 
where humans live in 
harmony with nature

A society that 
feels safe, 

prosperous, 
and exciting

A society 
where different 

communities and 
people can coexist

Work to build a new society through honesty 
to the earth, society, and people, 

and through the power of co-creation

- Sustainability partnerships -
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Value Creation Story
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